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Loveland, Colorado Visitor Services Joins
U.S. Cultural & Heritage Tourism Marketing Council
The U.S. Cultural & Heritage Tourism Marketing Council (USCHT Marketing Council) announces that the City of Loveland Visitor Services has become a member of the organization.
In announcing this new partnership, Sheila Armstrong, Executive Director of the USCHT Marketing Council said, “We are pleased to welcome the City of Loveland Visitor Services as a partner.  This is a relatively new organization created to develop the marketing of Loveland’s rich cultural and heritage offerings to cultivate a strong cultural and heritage visitor program.  This is an exciting opportunity for the USCHT Marketing Council to work with this organization as they begin to create a strategy to maximize the creative talents of the community and to showcase the unique heritage of this area.”     
 “Partnering with the US Cultural & Heritage Tourism Marketing Council as we begin to develop our cultural and heritage tourism strategy will enable us to be more strategic in laying the foundation of our tourism marketing direction. By working with the USCHT Marketing Council, we can very quickly begin to have a presence in the cultural and heritage tourism industry,” says Cindy Mackin, Visitors Services Coordinator of the City of Loveland Economic Development Department.           
With the Rocky Mountains as a majestic backdrop, Loveland, Colorado is a community where art prevails and can be enjoyed while shopping and dining or strolling along Lake Loveland’s scenic shoreline.  Named as one of the “100 Best Art Towns in America”, Loveland is a world renowned Art Mecca where many sculptors and artists choose to work and live.  Loveland is also known for sharing its romantic name with the world.  Since 1947, millions of valentines have been stamped with Cupid’s message and re-mailed from Loveland, Colorado.  Founded in 1877, Loveland’s role in the railroad industry and agriculture are the backbone of its heritage.
The US Cultural & Heritage Tourism Marketing Council represents leading U.S. Tourism Destinations, attractions and travel partners engaged in marketing U.S. Cultural and Heritage to travelers from throughout the USA and around the world. Sustaining partners include the US Department of Commerce/Office of Travel & Tourism Industries, Visit California, The Museum Store Association, Visit Savannah, The Henry Ford, the Greater Philadelphia Tourism Marketing Council, New Orleans Convention & Visitors Bureau and Shop America Alliance.
The U.S. Cultural and Heritage Tourism Marketing Council was formed as a

direct outcome of the U.S. Cultural and Heritage Tourism Summit held in Washington,

DC in October 2005. The primary purpose of this travel trade association is to package,

market and sell U.S. Cultural and Heritage Tourism experiences to domestic and international visitors.  For additional information about the U.S. Cultural & Heritage Tourism Marketing Council, uscht.com or call 843-341-6392. To view and purchase the USCHT Marketing Council’s cultural and heritage packages, visit TheCulturalTraveler.com.                   
For more information about Loveland, Colorado and travel to the area, go to ci.loveland.co.us or contact Cindy Mackin at mackic@co.loveland.co.us or at 970-962-2626.
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